


 

 

 

What can we learn from Golf? 
27.04.16 



Declining participation 

 

Professionally analogue 

 

Multiple stakeholders 

 

Public perception  

 

Barriers to participation 

 

Limited data 

 

 

 

 

 

  
 

 

 

Golf – Our key findings  



Breakdown  

the barriers to 

participation  

in sport  

 

find it. book it. do it 

 

 

 

fibodo’s mission 



		

Admin 

Direct Comms   

Social Media  

Golf trade advertising  

Existing awareness model 

Non-golf media channels 

Host 

Time  

& 

Money 



Free listing on the central marketplace 

		 The new awareness model    

Host 

profile 

www.fibodo.com 

Listed and promoted via affiliates 

Integrated social sharing 

Easy access online profile 

Manage and build client relationship 
care 



Live dairy 
GPS search 
Instant book 
Secure payment 
Affiliate marketing 
Bespoke website 
Phone support 
Direct to print 
Social media 
E-commerce 
Custom app 
Free 

 

Live marketing &  
booking hub 



``	

find  
book 

do 

sports 
activities 
more 







Sports hosts 
Clubs 
Government 
NGB’s 
Sports brands 
Media 
Corporates 
Trade groups 
 



Data = Engagement 
 

  & 

 
Engagement = Data 
  
 




